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THE MUSIC YOUR MAMA’S
MAMA WARNED HER ABOUT

The Ponderosa
Stomp Festival
The biennial Ponderosa Stomp Festival
is a must-see celebration of the forgotten
heroes and heroines of rock ‘n’ roll, R&B,
blues, garage, soul, and rockabilly.
The two-night Ponderosa Stomp Concert
spotlights live performances by hall-offame-level artists who — though they never
became household names themselves —
influenced contemporaries like Elvis and the
Rolling Stones and made hits that inspired
musical giants from Prince to David Bowie
to pick up instruments. They shaped the
course of popular music, but haven’t had
the exposure they deserve.

“The Ponderosa Stomp is becoming a prominent national
treasure made of overlooked national treasures.
It’s culturally rewarding and artistically gratifying —
and a whole lot of fun.”
— Robert Gordon, Grammy-winning author,
filmmaker, and Stomp panelist

The Stomp Stage
Launches Comebacks
Stomp performances have revived the
careers of dozens of artists, propelling
them back into the recording studio and
to new bookings around the world. The
Concert producers track down musicians
no one else can find, artists who haven’t
played live in decades and may not realize
an audience is waiting for them. A show by
acclaimed soul singer Howard Tate, his first
club gig in 30 years, led to tour dates and
a new album, Rediscovered. The Concert
offers a unique opportunity for sponsors
to be a part of authentic feel-good stories
about a diverse slate of artists, from country
crooners to psychedelic rockers, stepping
into the spotlight after years in the shadows.
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“The Ponderosa Stomp is without
question the top roots music festival
in the U.S. today.”
— Bill Dahl, musicologist and author of
Motown: The Golden Years
Warren Storm

J.M. Van Eaton

R.L. Boyce

“I went [to the Stomp] and people remembered
all the songs that I’d wrote in the ‘60s, hadn’t
performed since the ‘60s, and that really blew
me away. The recognition, the sales I got, the
applause ... was just very nice. I came back
to San Antonio and kept playing those same
songs, which I hadn’t before, and now we are
capturing a much younger audience.”
— Rudy Tee Gonzales,
Chicano rock & soul pioneer

The Performances
Touch Artists as Deeply
as the Audience
The Stomp isn’t just another stop on the
festival circuit; it’s a reunion of great
musicians with aficionados of great music.
The results can be life changing for all.
R&B vocalist Betty Harris hadn’t been heard
from publicly since the 1960s before the
Stomp found her; she was one of many to be
moved to tears by her thundering welcome
back to the stage. Some Stomp sets become
even more poignant in retrospect, as with
Wardell Quezergue, an overlooked artist
and producer whose appearance led to a
career retrospective at New York’s Lincoln
Center co-presented by the Stomp,
affirming his place in the pop pantheon
not long before he passed away.

“I love the Stomp because of its purity.
… There’s no other festival like it. The
music is so pure. It’s the actual people,
not covers, doing what they do. Each
time I performed at the Stomp, I was
so enthusiastic about it because of
the love that is displayed between the
performers and the audience.”
— Tony Owens,
“Lost” Soul Singer of New Orleans,
who started performing again
after playing the Stomp

YOUR FAVORITE BAND’S
FAVORITE BAND

Stomp Conference
Digs Deep
At the Stomp’s two-day Music History
Conference, artists and music industry players
tell their stories in their own words. While fans
get up close and personal with their musical
heroes, oral histories document the origins of
their hits and the personalities behind their
stage personas. The biggest names in music
writing and criticism lead conversations about
everything from Spanish language R&B to the
role of gender in rock history.

Paradise for
Record Collectors
Record vendors from around the
country sell their best vinyl at our
Record Show, which runs all three
days of the Festival.
At the Hip Drop, top vinyl DJs from
around the world spin rare 45s all
night long.

ALL KILLER, NO FILLER

“Gibson Guitar learned who I was [at the Stomp]
which got me touring Europe and the U.S. with
Les Paul. Then I formed my own band and toured
Europe and the U.S., released two albums,
and have a live album coming out. ...
The Stomp got me back in the game.
It was a new beginning for me, a catalyst for my
career getting back out there.”
— Dennis Coffey, Motown Funk Brother,
who appeared in the documentaries
Standing in the Shadows of Motown
and Searching for Sugarman

“The Ponderosa Stomp has become
the cognoscenti event to see the
mystical heroes of blues, soul,
rockabilly, and jazz.”
— Nick Spitzer, host of the nationally syndicated
public radio program “American Routes,”
a Stomp contributor

“When you talk about music events,
The Ponderosa Stomp is the real deal! This is
three days of unbelievable performances by the
artists who started it all. I didn’t miss a minute of
it last year and I’m telling everybody.”
— Terry Stewart, former president,
Rock and Roll Hall of Fame and Museum

“[The Ponderosa Stomp] is this incredible multi-day event of the less familiar names from music history.
It’s a labor of love. For the last 15 years, we have not missed one. ... The number of artists that you never thought you’d get
to see, and then the people you hadn’t even heard about — it really is revelatory every time.”
— Ira Kaplan of Yo La Tengo, a former Hip Drop DJ, on his 10 greatest influences

The Ponderosa Stomp Audience
The Ponderosa Stomp Festival attracts influential
tastemakers — artists, music-industry insiders, journalists,
media professionals, curators, and cultural scholars. It is a
gathering of more than 2,300 educated consumers of culture,
the arts, and history. Our audience is made up of devoted
“authenticity seekers” who value genuine, organic music
and culture above all else.

Audience Demographics:

During the 2015 Festival:

•Primarily ages 35-65, with more than 30%
in the 45-55 age group

•Our Facebook had a reach of 440,000
with 4.1 million impressions and 18,000 click-throughs.

•70% from major U.S. market cultural hubs: New York;
Los Angeles; Chicago; Nashville; San Francisco; Washington,
D.C.; Austin; Detroit; Seattle; Memphis; Portland
20% from Louisiana— 10% are international

•PonderosaStomp.com was visited 65,000 times
with 45,000 users.
•80% of ticket sales originated from our website.

•60% Men, 35% Women

Media:
•The Ponderosa Stomp focuses on online promotion. Between our website, blog, and social media,
our brand loyalists are constantly engaged in the Stomp community and mission.
•Our website, the strongest or only web presence for many of our artists, is a vital source of information
on the life and work of these lesser-known musical greats.
•Our email database comprises nearly 9,000 supporters with nearly 2,000 new followers in 2015.

“First of all, it was a dream for me to
get [my] band back together. ...
I have played all over the world, but
[the Ponderosa Stomp] was better
than any event or any festival I
have ever played before. The sound
was great, the staff was great, the
crowd was great. It revitalized me
as a musician, gave me the boost
I needed. Now I am playing in two
other bands that are doing really
really well and the Stomp was the
beginning of it.”
— Steve Staples,
who reunited his rock band
the Gaunga Dyns at the Stomp

Join Presenting Sponsors:
Ace Hotel New Orleans
d.b.a. New Orleans

SPONSORSHIP
OPPORTUNITIES

And Sponsors:
International Vintage Guitars
Gulf South Travel
American Luxury
Bent Media
The 2017 Ponderosa Stomp Festival offers
many opportunities for sponsorship. If none
of the packages outlined below are a perfect
fit, we welcome the chance to work with you to
create an individualized sponsorship package
that meets your needs.
Please email caitlin@ponderosastomp.com
for more information about packages and
media sponsorships.

Presenting Sponsor, $25,000+
EVERYTHING TO THE RIGHT, PLUS:

As the Presenting Sponsor of the 2017 Ponderosa Stomp Festival, your
brand will receive prominent recognition in association with all Ponderosa
Stomp Festival events: the Hip Drop, the Record Show, the Music History
Conference, and the Concert. Your company’s name and logo will be
prominently placed in all marketing, promotion, and media materials.
Your brand will receive the following:
• Designation as presenting sponsor in all advertisements we
purchase leading up to the events
• Listing as primary sponsor, including top placement of logo and
link, on emails to our list of nearly 9,000 supporters
• Opportunity to create promotional tie-ins with the events, such as
ticket giveaways or sweepstakes
•Category exclusivity. No similar manufacturer will be allowed to
participate as a sponsor
• Right of first refusal as the exclusive company sponsor for the 2017
Ponderosa Stomp
• Listing as a Ponderosa Stomp Foundation Supporter, with logo
and link, on our foundation site, PonderosaStompFoundation.org,
for 6 months
• Listing as a sponsor on the bottom of every page on our Artists and
Event website, PonderosaStomp.com, with logo and link for 3
months leading up to the event and 3 months after
• 2 all-access passes (including backstage and artist green room)
• 2 VIP tickets to both nights of the Concert (4 total)
• 2 additional Mau Mau passes (exclusive access to meet artists and
attend selected rehearsals) (10 total)
• 2 additional Festival Passes (access to all Stomp events) (10 total)

Mystic Knights of
the Mau Mau, $10,000+
EVERYTHING BELOW, PLUS:

• Inclusion in all public-relations materials
distributed to the media
• Your brand will be prominently placed in all marketing,
promotion, and media materials
• Opportunity to distribute branded merchandise
throughout the Festival
• Sponsor thanked onstage during the Concert
• 2 VIP tickets to both nights of the Concert
• 2 additional Mau Mau passes (8 total)
• 2 additional Festival Passes (8 total)

$5,000+
EVERYTHING TO THE RIGHT, PLUS:

•Top line placement on the Concert’s commemorative posters
• Sponsor’s name listed on all print advertisements leading
up to the Festival
• Banner placement at all Festival Events
• 2 additional Mau Mau passes (6 total)
• 2 additional Festival Passes (6 total)

$1,000+
EVERYTHING BELOW, PLUS:

• Leading up to the event, will be listed as sponsor with
logo and link on all e-mails to our list of nearly
9,000 supporters
• (2) Festival Passes

$3,500+
EVERYTHING TO THE RIGHT, PLUS:

• Inclusion in Concert commemorative posters
• Banner placement in venue for the two-night
Ponderosa Stomp Concert
• 2 additional Mau Mau passes (4 total)
• 2 additional Festival Passes (4 total)

$2,000+
EVERYTHING TO THE RIGHT, PLUS:

• Sponsor an artist at the Concert or a Panel at the two-day
Music History Conference (listed as “panel presented by”
or “band presented by” in online and print schedules)
• Banner placement at the Conference (with panel sponsorship)
• 2 Mau Mau passes

$500+
• Listing as a sponsor, with link, on our website,
PonderosaStomp.com
• (2) 1-Night General Admission Concert Tickets

About the
Ponderosa Stomp
Foundation
The Festival is the signature program
of the Ponderosa Stomp Foundation,
founded by the Mystic Knights of the
Mau Mau. The Foundation is a New
Orleans-based 501(c)3 nonprofit
organization dedicated to celebrating
the legacy, revitalizing the careers,
and preserving the history of American
music and musicians.
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